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Giant leaps

We are Nextatlas forward

|CoolHunt & un iInnovativo fornitore di servizi che consente al brand e
al loro consulenti di avere sempre informazioni utili, tempestive e
oblettive sui cambiamenti nello stile di vita e nel comportamento
del consumatori.

La societa ha inaugurato |'utilizzo dell'intelligenza artificiale per |l
controllo predittivo delle tendenze di consumo sviluppando
Nextatlas, una piattaforma di data intelligence senza precedenti che
sfrutta algoritmi proprietari e metodologie Al per individuare | trend
con maggiore probabilita di diffondersi.

Nextatlas e la prima piattaforma di data intelligence indipendente in
grado di aggregare e analizzare le informazioni rilevanti generate
dai trendsetter digitali, consentendo di identificare immediatamente -

le tendenze di consumo per poterle comprendere e prevedere. 300K ZOK 3B|n

Fondata nel 2012 dai fratelli italiani Luca e Alessio Morena, iCoolhunt Industry specific Tracked Tags Data’Points/Months
ha sede a Torino con uffici a Londra Innovators
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La nostra Metodologia

Fonti
Smarter

Nextatlas individua e analizza
informazioni provenienti da
anticipatori e innovatori dei diversi
settori, attivi su social media e fonti
web.

NEXTATLAS

Analisi
Faster

Nextatlas applica tecnologie di
Intelligenza Artificiale e Machine
learning per I'analisi dei contenuti (visual
& content analysis) al fine di generare
Insights sia automatici che curati.

Previsione
Better

La plattaforma Nextatlas
permette di visualizzare in
modo semplice e Immediato
trend e insights relativi ai
comportamenti emergenti dei
consumatori.
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Nextatlas Expertise

@ Approccio “Under the Radar”

Riusciamo a individuare | profili e le fonti pit
autorevoli da cui nascono conversazioni
spontanee su temi innovativi.

(2 Focus sui primi segnali di
Cambiamento

Nextatlas € in grado di identificare |l
primo “segnale debole” da cui potranno
avere origine grandi cambiamenti sul
mercato, offrendo la possibilita di
Intercettare nuovi bisogni e
comportamenti prima che diventino
mainstream.

NEXTATLAS

®
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Previsioni su larga scala

L'analisi del dati storici consente di evidenziare e
validare le anomalie piu rilevanti in termini di
andamento del trend e di effettuare una
previsione attendibile e ripulita da dati fuorvianti

Profondita di analisi

La nostra piattaforma Al & progettata per
applicare framework cognitivi che combinano la
computer vision con 'analisi del testo e che
consentono una lettura e un'interpretazione del

dati a piu livellr.
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Self-Service & Enterprise Solutions
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Self-Service Solution Enterprise Solutions
Principalmente per Agenzie Principalmente per Aziende
Licenza per Accesso alla Consulenze e sviluppo di servizi
piattaforma Nextatlas (trend e dati customizzati sulla base di esigenze
costantemente aggiornati) specifiche del cliente

' NEXTATLAS
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Stili di Vita emergenti e nuova fruizione degli Spazi

TREND
November 2017
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Profilo Target

Main Interest & lifestyle
Fashionistas

Main Values
Environmentalist

Main Demographic
Millennials (21-35)
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Stili di Vita emergenti e nuova fruizione degli Spazi

Key Takeways

+ In the wake of the the global recession,

the wealthy are opting to live more
discreet and modest lives

+ With safety and comfort in mind,
affluent urbanites are investing in
extending their homes below street
level with well equipped basements

- Privacy and discretion are values that
have been adopted by many UHNWIs
from tech products to anonymous
philanthropic donations
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Key Takeways

- Millennials don't see their homes as

something they should own, but rather
as something they use just like any
other sharing service.

+ Cheaper rent, more flexibility and a

sense of community are the main
motivating factors for the rise in co-
living spaces.

+ Co-working companies are also

branching out into this new lifestyle,
creating residential complexes together
with their working spaces.
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Ispirazione per Materiali, Pattern, Colori

Related Insights & Facts
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FACT
January 20th, 2019

Oak increased
unexpectedly
over three
months

FACT
January 27th, 2019

Steel changed
association from
Architecture &
Spaces to Home
& Interiors over
two weeks
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Related Insights & Facts

FACT
March 24th, 2019

Hexagonal
Increased
unexpectedly
over three
months

INSIGHT

Modularity is the

key in innovative
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Ispirazione per Materiali, Pattern, Colori

November 2017

Moodboard & Colors Moodboard & Colors
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Bright White Nimbus After Dark
32% cloud 22% 15%
Bossanova Surf the Monk's Robe
5% web 2,5% 4%

() NEXTATLAS

Bright White White sand Bitter

32% 28% Chocolate 17%
Rawhide Flame Bossanova
10% Orange /% 3,7 %
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Distribuzione e Concetti per la comunicazione

Related Countries

() NEXTATLAS

. TREND 2=

W

o
June 2078%

Incon-

spicuous
luxary

11
-

TREND
November 2017

Co-living for
transient
- Millennials™

Related Countries

100



NEXTATLAS PER SERCOMATED

Distribuzione e Concetti per la comunicazione

TREND
November 2017
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Focus su Brand innovativi

Related Business Case

March 2018

Business Case

Jetset Farryn

(11 Imagine exploring a part of the world that's so
untouched that few have trodden the same path before.
Imagine exploring it in a way that's totally unique without
a single person having experienced it in the same way as
you. Sound's impossible? Think again, Black Tomato's
award-wining travel service Blink is bringing the most
personalized luxury experience imaginable; the chance to
design your own temporary accommodation and
experience in locations so private that no one else will
have stayed there and never will again in the same way.

Blink experience takes you from La Paz into the startling

volcanic Eduardo Avaroa Natural Reserve and onto the
lunar landscapes of the Salar de Uyuni with plenty of
adventure along the way. All of this, for a imited time period, in only a select few locations. Imagine waking up to

watch the sunrise o ver the Salar de Uyuni desert from your private dome... J) LEARN MORE ‘
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Related Insiders

hubsaltlake HTEEZH BB -

989 post 24,9mila follower 5.648 profili seguiti

Impact Hub Salt Lake

Impact Hub is Utah's co-working community of changemakers. Located in
downtown Salt Lake City. Join us. #impacthub

hubsaitlake.com




NEXTATLAS COMMANY DECK

Trusted by World's Leading Brands & Agencies
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NEXTATLAS
powered by iCoolhunt S.p.A.

VALENTINA GALLIA www.nextatlas.com

Account Manager

valentina.gallia@icoolhunt.com N | . e N ; ITALY
M +393384726376 | | Via degli Stampatori 4
10122 Torino (To) - ltaly

@ N EXTAT L AS Contact: info@nextatlas.com

+39 0110864065



